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Festival Insights offers the latest festival news, thought
leadership content, industry analysis and comprehensive
features. From iconic festivals and small-scale debutantes to
independent success stories, Festival Insights is dedicated
to promoting the very best of the industry.

As an online publication and weekly digital newsletter
we specialise in both B2B and B2C editorial features with
exclusives stories and in-depth coverage of festivals from
across the globe.

Festival Insights is also the home of the UK Festival
Awards, celebrating success across 25 categories for the UK
festival scene.

Brought to you by Mondiale Technology Media LTD, the
team behind TPi, TPIMEA and MONDO-DR Magazines and
associated Awards and Events.

WWW.FESTIVALINSIGHTS.COM



ONLINE WEBSITE
STATISTIGS DEMOGRAPHICS

4,000+ Subscriptions 64% United Kingdom
27,500+ Social Followers
9,500+ Avg. Monthly Web Visitors 21 < (0]

North America (USA & Canada)

20,000+ Avg. Monthly Page Visitors 13%

Rest of Europe

. A4 Avg. Newsletter Open Rate

over 5% Avg. Newsletter Click Through 2% R

FESTIVAL INSIGHTS WEB SECTIONS
UK NEWS INSIGHTS

The latest breaking news A hub for all of our in-depth
from the UK festival industry features, opinion and analysis

INTERVIEWS WORLD NEWS

Discover the insights and expertise Breaking news from across
from global festival leaders Europe and global territories

TRENDS

Business news and updates from
across the industry

FESTIVAL GUIDE

Our categorised guide to
the UK's festival experiences
throughout the year
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Latest Insights Exclusives

Notting Hill Carnival in jeopardy if urgent government funding isn't raised,

2
3

Warns organisers 4 MPU
5

Festival Guide Sponsorship

¥ 37 T -
s . 1 ! Bang Face, where pool parties, inflatables
. . o and theusands of galions of UV paint ane
X ph all par for the course.

Sub Chub announces line-  SAULT annaunce secand-
up for the Southside ever live show at
Weskender London's All Points East READ MORE

Mobiloo's James Brown
discusses the need for
inclusivity

Glastonbury Festival 2025: in
Rictures
Jarvis Cocker, Ried Stewar, Doschi and

rone phata Righlights from Glastonbury
2025.

Motting Hill Carnival in jeopardy if urgent

government funding isn't raised, wams

organisers
Kew The Music outdess FOCUS Wales celobrates
concert serles announces  Its 15th year anniversary
2025 line-up T Bt

Sziget Festival has been one of Europe's
biggest festivals for over 30 years. What
are their secrets?

‘The key'is to keep refreshing the
festival’: six insights we learned
from Sziget Festival's Chief Brand
Officer, Tomas Loeffen

READ MORE

e |
Five things we learned from YungBiud
about BludFest
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Tuesday 1 December 2026

The UK Festival Awards recognises the very
best of the festival industry across 24 categories.
Our landmark annual event welcomes over 500
key figures from the industry and is a night that
highlights the hard work going into the ever-
changing festival landscape.

Whether you've curated the ‘Line-up of the
Year' or championed sustainable practices, the
UK Festival Awards will toast the success stories
from the year.

This year, we have introduced some new
categories and name changes to better reflect
the areas of the festival industry. Along with
expanding our range of judges to ensure more
diversity and voices are included into curating
the shortlist.

EVENT STATS

L4 A enties
500+ Attendees

Festivals represented

Companies represented

HH
(o))

CAMPAIGN STATS

Mailers — Avg 42.6% open
Avg 2.4% click through

Social posts

27,500+ Social followers

81 ,OOO Website views

WWW.FESTIVALAWARDS.COM



THE CATEGORIES

Independent Festival of the Year

Arts & Culture Festival of the Year - Formerly Non-Music Festival of the Year

Family Festival of the Year
Inner-city Festival of the Year
Micro Festival of the Year
Small Festival of the Year

Medium Festival of the Year

Large Festival of the Year

! Instagrid

MDRE" el .
. Initiative for Emerging Talent Award

Line-up of the Year
Festival Performance of the Year - Formerly Headline Performance of the Year
International Festival of the Year

Prn! 1"?‘ Accessibility & Inclusion Award - New for 2026

8

)
\Tlckel

Festival Infrastructure of the Year - New for 2026

Festival Production of the Year

Tech Innovation of the Year

Marketing Campaign of the Year

Culinary Experience of the Year - New for 2026

Brand Experience of the Year - Formerly Brand Activation of the Year
Promoter of the Year

Artist Agency of the Year

Charity Initiative of the Year - New for 2026

The Green Award

The Sarah Nulty Community Impact Award

Industry Recognition Award
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SPONSORSHIP

Headline Sponsor: £30,000

Premium Sponsorship opportunity providing
maximum exposure & visibility with unparalleled
advantages and elevated branding

Company logo worked into the main UK Festival
Awards logo for the year

Company logo present on all awards trophies

Company logo within the opening VT

Company logo on the reception and after party
content

Company logo on all awards content including
on-site branding

Company logo present on all invitations and
tickets to all attendees

Headline branding on all marketing pre, during
and post-show, including emails, social media
channels, print and digital

Full page advert in the post awards programme

Attendance for 10 guests (£1600)

WWW.FESTIVALAWARDS.COM

Bar Sponsor: £15,000

Company logo in the first-tier of sponsors
guaranteeing extensive exposure on all marketing,
pre, during and post-show, including emails, social
media channels, print and digital

Company logo within the opening VT

Company logo on award show content and
onsite branding

Company logo on the reception and after
party content

Sponsored drinks reception for guests on arrival
Branded beer matts, bar runners and napkins
Post show “TO THE BAR” Sponsor Slide

Full page advert in the post awards programme

Attendance for 10 guests (£1600)

Pictures of Main Bar, Guiness Bar, and LENO Bar
on following page.

£3,000

£8,000

BRANDING OPTIONS

£4,500

WWW.FESTIVALAWARDS.COM
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ADDITIONAL SPONSORSHIP ACTIVATIONS

Your sponsorship includes: £10,000
- Brand exposure across all pre-event, live and post-event marketing

- Logo placement on all event email campaigns

- Logo inclusion across official social media channels

- Logo featured in print and digital event materials

- Reception branding featuring your company logo

- After party branding and promotional content featuring your logo

Bar Sponsorship: £15,000

Main Bar

Guiness Bar

WWW.FESTIVALAWARDS.COM WWW.FESTIVALAWARDS.COM




£7,000

Mirrors: £6,000

22 mirrors in total, including 1 small mirror,
1large mirror, and 19 bathroom mirrors

£10,000




WHO WAS IN THE ROOM
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DATES FOR YOUR DIARIES

ATTENDING




EDITORIAL

Head of Content Digital Content Manager - TRENDS

j.needham@mondiale.co.uk j.robertson@mondiale.co.uk

Contributing Editor

s.hume@mondiale.co.uk

COMMERCIAL

Account Manager Commercial Director
t.dyson@mondiale.co.uk f.begaj@mondiale.co.uk

EVENTS

Events & Marketing Manager Events & Marketing Assistant

a.clarke@mondiale.co.uk c.moore@mondiale.co.uk
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